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Distrust of Fischus on Tax Compliance for Prospective of Taxpayer. Case 
Study on University of Pancasakti Tegal Students. 
Taxes is a very important role in increasing state revenues to fund various 
forms of distribution with the aim of prospering society. This study aims to find out 
the factors that affect the compliance of prospective taxpayers as one of the sources 
of state revenue in the future. There are three independent variables focuses on in 
this study are the love of money, religiosity, and distrust in fischus. The data used 
are primary data by using questionnaires as the respondent's answers. There were 
252 samples of respondents in this study, this is by the calculation of the Slovin 
formula. The research method used is the multiple regression analysis methods. 
The results showed that the variable religiosity positively influenced the 
compliance of prospective taxpayers. As for the variable love of money and 
religiosity negatively affects the increase in tax compliance. 
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A. Background Of Study 
 
Tax is a source of The State Budget (APBN), which is used to meet the 
needs of the State. The role of taxes is very important to support the smooth running 
of the economy in the Country of Indonesia. Therefore, tax receipts in Indonesia 
are under the sharp spotlight by government officials. Various tax regulations are 
created to support the amount of state revenue. To support this amount of state 
revenue, taxpayers are required to comply in paying and reporting taxes. By 
complying with taxpayers in paying and reporting their taxes will increase state 
revenues so the country can continue to grow and stabilize its nation's economy. 
Based on data from the Directorate General of Taxation (DJP), the number 
of SPT entered as many as 5,152,006 of which 96 percent were submitted through 
E-Filing. SPT submission compliance becomes an important indicator to increase 
tax receipts and in the long run, can increase the independence of the nation when 
its people have obeyed and obeyed the tax payment process. 
When compared to 2020, the level of SPT reporting in 2021 has decreased 
significantly, this is due to the impact of the pandemic or other factors make the 
decline. Here is the table of SPT receipt development in 2020 and 2021 with 






Table 1. 1 
Growth of SPT Acceptance in 2021 
 
 
No SPT Reporting Methods 2020 2021 
1. E-Filling ASP 0 10.220 
2. E-Filling DJP 5.340.497 4.640.533 
3. E-Form 331.119 266.037 
4. E-SPT 63.084 40.380 
5. Manual 252.521 194.836 
Total 5.987.221 5.152.006 
Source : (Indonesian Cabinet Secretariat, 2021) 
 
The table above compares the number of SPT entered in 2020 and 2021, the 
differences are very significant. Therefore, this proves that there has been a decrease 
in the level of taxpayer compliance in the last 2 periods and the following ratio of 
taxpayer compliance received in 2020. 
 
Figure 1. 1 
Income Taxpayer Compliance Ratio 2020 






From the chart above, we can see the ratio of taxpayer compliance received 
in 2020 as much as 14.76 million. This figure is 78% of the number of WP that 
must enter the SPT. However, the taxpayer’s compliance ratio missed the target of 
80%. The realization of tax receipts in 2020 amounted to Rp1,069.98 trillion or 
89.25% of the 2020 target of Rp1,198.82 trillion. Also, this realization decreased 
by 19.71% from the previous year. The largest contribution came from Income Tax 
(PPh) is Rp593.85 trillion. (Katadata, 2021) 
The Directorate General of Taxation of the Ministry of Finance reported 
that in March 2021, there were 9.04 million taxpayers both private taxpayers and 
corporate taxpayers have reported their annual tax returns for the 2020 tax year. The 
amount is equivalent to 59.47 percent of the target taxpayers who report SPT set by 
the Directorate General of Taxation, which is as many as 15.2 million people. This 
shows the country's level of tax compliance is still not maximized. 
Compared to the population in Indonesia which amounts to 270.20 people, 
the percentage of taxpayers who have reported SPT is still very less than the 
maximum. Therefore, until now there are still many efforts made to improve tax 
compliance in Indonesia. One of them is by socializing tax-compliant actions for 
the entire society of this country. 
If we look at the population’s data recorded in the final population census 
in 2020. The composition of the Indonesian population is dominated by generation 





























generation that is many after this generation is generation Y which is estimated to 
 
be born in 1981-1996. Here's the number of population censuses in late 2020. 
 
 
Figure 1. 2 
Data Percentage Population of Indonesia 2020 
Source : (Central Bureau of Statistics, 2020) 
 
The bar chart illustrates that of the entire population in Indonesia. 
Generation Y and Z have a greater number than other generation populations. This 
means that it will be more effective and efficient when socialists or efforts in 
improving tax compliance are oriented towards both generations. Because these two 
generations will mobilize this country in the future. 
Y and Z Indonesian generations are expected to be tax-compliant 
generations. Generations of tax, patriots who do their tax obligations well so that 
the development of the country can run smoothly. Generations who are aware of 






is one of the important elements in supporting the state budget. The realization of 
the national development plan requires considerable funds from the State Budget 
(APBN), which is mostly obtained from taxes. 
Back to the problem that exists. Taxpayer compliance is a major issue for 
tax authorities and it is not an easy task to convince taxpayers to comply with tax 
laws even though tax laws are not always appropriate (James and Alley, 2002). 
(Kirchler, Hoelzl, and Wahl, 2008) define tax compliance as the taxpayer's desire 
to pay their taxes. In essence, tax compliance is the awareness of taxpayers to 
register, calculate and report all related to tax obligations correctly, honestly, and 
on time. 
Generally, the level of- taxes payer compliance is influenced by two things. 
They are the internal environment and external environment (Widagsono, 2017). 
The influence of the internal environment comes from the taxpayer itself, while the 
external environment comes from outside the taxpayer itself. Alternatively, 
taxpayer compliance is broadly influenced by economic factors and non-economic 
factors such as ethics and behavior, personal, social factors, and prevailing norms 
in society. 
A love of money, religiosity, and distrust of fischus are some of the variables 
that have a correlate with the level of tax compliance. The love of money for 
prospective taxpayers has the effect of improving the compliance of future 
taxpayers (Ratnawardhani, Ernawati, and Fatimah, 2020a). Similarly, research from 






this happens because taxpayers tend to be more obedient and obedient in goodness. 
And invariable distrust of fischus, (Aktaş Güzel, Özer, and Özcan, 2019) reveals 
that trust in the government has a positive and statistically significant relationship 
in tax fulfillment. 
B. Problem Formulation 
 
In the concept of ethics, several factors influence a person's ethical perception 
of an act of violation. One such factor is money. Tang tests a new psychological 
variable, the love of money. 
Tang's research (1988) produced a measurement called the Money Ethic Scale 
(MES), which included positive attitudes, negative attitudes, achievements, 
strength, money management, and rewards. Seeing the importance of money and 
differences in interpretation of money, Tang (1992) produced the concept of "the 
Love of money". The concept is used to measure a person's subjective feelings 
towards money. The study also showed a significant link between Love of money 
and unethical behavior. Borkowski and Ugras (1998) stated that ethical perception 
is associated with each individual's unique factors by testing the psychological 
variables that have been accepted in the psychological literature, which is an 
individual's love of money. 
Kendra (2009) states that psychologically, unethical behavior has a high 
relationship with the level of love of money or individual perception of money. 
Individuals who view money as essential to their lives are vulnerable to fraud and 






of compliance as a representation of individuals' ethical attitudes. Based on the 
above problems and reviewed from several previous studies, this study aims to test 
the compIiance of prospective taxpayers affected by the love of money, religiosity, 
and distrust of fischus. The problem formulation in this study are: 
1. Does Love of money affect the compliance of prospective taxpayers? 
 
2. Does religiosity affect the compliance of prospective taxpayers? 
 
3. Does a potential taxpayer's distrust of fischus affect tax compliance? 
 
C. Research Purpose 
 
Based on the problem formulation that has been presented before, the 
objectives of this study are: 
1. To find out the effect of love of money on the compliance of prospective 
taxpayers. 
2. To know the effect of religiosity on the compliance of prospective taxpayers. 
 
3. To know the effect of trust on the compliance of prospective taxpayers. 
 
D. Research Limitation 
 
The limitations of this study are: 
 
1. This research only focuses on students of the Faculty of Economics and 
Business, Pancasakti Tegal University. 
2. The study took a sample of students who had obtained taxation materials. 
 
3. Researchers used only three independent variables: love of money, religiosity, 






E. Benefit of Research 
 
This research titled "The Influence Love of Money, Religiosity, and Distrust 
of Fischus on Tax Compliance" is contemporary research that slightly resembles 
research so hopefully, this research can be utilized by several relevant stakeholders 
including: 
1. Theoretical Benefits 
 
This research is expected to add insight and knowledge about the factors that 
affect tax compliance among prospective taxpayers. It is also expected to be a 
reference for tax policymakers in Indonesia in analyzing the level of tax 
compliance. It is also expected to be a means of developing science theoretically 
studied on the lecture bench. 
2. Practical Benefit's 
 
a. For Writers 
 
This research is expectedIy to be a useful tool in implementing the 
author's knowledge of factors that affect tax compliance among prospective 
taxpayers. 
b. For The Next Researcher 
 
This research is expectedIy to contribute the development of theories 
regarding factors that affect the level of tax compliance. 
c. For Policy Makers 
 
The study is expected to provide additional lit in improving taxpayer 






d. For Academics 
 
The results of this study are expected to enrich or add knowledge in 








A. Theoretical Basis 
 
1. Theory of Planned Behavior 
 
Ajzen (1991) has formulated an adaptation of the theory Reason Action 
(TRA) called the Theory of Planned Behavior (TPB). TPB further develops the 
Reasoned Action Theory (TRA), which was proposed as a model for predicting 
consumer adoption intentions. Both TRA and TPB are asserted that behavior is a 
function of behavioral intention where it can be accurately predicted using attitude, 
subjective norm construction, and in this TPB added perceived behavioral control 
(PBC) to account for situations where an individual lacks complete control of the 
behavior. 
By Ajzen (1991), the Planned Behavior Theory's central factor is the 
individual's intention to actualize behavior. The intention is assumed a motivational 
factor that influences behavior. There are indications that someone is willing to try. 
Here the figure of the Theory of Planned Behavior. 
 
Figure 2. 1 










The relationship between the three dimensions of determination of intention 
and behavior in the Planned Behavior Theory can be seen in the picture above, 
stating the three independent determinants of the concept that is: 
a. Attitude toward behavior 
 
Attitudes toward behavior refer to positive or negative feelings of someone 
who gives extraordinary influence to the object or situation. Ajzen (1992) revealed 
that attitudes toward behavior are determined by the consistency of behavior or 
called behavioral beliefs. This belief is closely related to the individuaI's subjective 
assessment in terms of the extent to which a person has a judgment favorable or 
unfavorable behavior or object to be performed. 
Secord and Beckman divide the attitude into three components. First, the 
cognitive component associated with knowIedge and beIiefs. Second, the affective 
component, namely the emotional component associated with feelings of pleasure 
or displeasure. Third, the conative component, nameIy the readiness and tendency 
to behave towards objects. 
b. Subjective norms 
 
Subjective Norms are individual perceptions about the motivations of others 
who will support or not support in doing or not doing an action. The difference 
between attitudes towards behavior and subjective norms as if attitudes towards 
behavior are a function of self-confidence in the behavior to be carried out, but if 
subjective norms are functions of individual beliefs achieved from other people's 






In this case, influential people are divided into two, horizontal and vertical. 
Vertically are superiors, parents, supervisors. In contrast, the relationship from the 
flat side is coworkers, characters in the film, and others. 
c. Perceived Behavior Control 
 
Ajzen (1991) in origin, adds the perceived behavior control construct as an 
additional determinant of intention. The perceived behavioral control is explained 
as the ease or distress felt in carrying out the behavior, and it is assumed to be a 
reflection of experience to anticipate obstacles and obstacles. 
Taylor and Todd (2001) define perceived behavioral control in the context 
of information technology to internal and external control of behavior, where 
internal control factors are self-efficacy, requisite knowledge, and ease of use. In 
contrast, external factors are associated with factors that facilitate outside 
individuals. 
Disadvantages of Theory Planned behavior 
 
The theory of planned behavior as an extension of the well-known theory of 
reasoned action is one of the widest study models to predict behavior. However, 
this theory has some disadvantages; (Ramdhani, 2011) suggested that the research 
that uses TPB as the central concept framework is still not thoroughly followed by 
the measurement system following this theory. The dimensions of attitudes, 
subjective norms and behavioraI controls built from interactions between two 
psychoIogicaI aspects support these dimensions are still not much taken into 






model can still be developed by structural managed belief (Figure 3.2, below) on 










Figure 2. 2 
Theory of Planned Behavior with Belief Structure 
 
2. Taxpayer Compliance 
 
Taxpayer compliance is the act of reporting all taxable income accurately 
and taking into account all income in calculating tax payable within a predetermined 
period without having to wait for a follow-up from the tax authority (Singh, 2003). 
A broader understanding of tax compliance is the level of honesty, adequate 
knowledge of taxes, and the ability to use this knowledge, timeIiness, accuracy, and 
adequate records in tax returns and all related tax documentation (Singh and 
BhupaIan, 2001). 
In general, obedience can be interpreted as a group or organization's motive 
 
to do or not do something by the estabIished rules. A person's compliance behavior 
is an interaction between the behavior of individuals, groups, and organizations. 
Thus compliance can be defined as entering and reporting the information required 







In his research (Safri, 2003) defines tax compIiance as a situation where the 
Taxpayer fulfills aII tax obligations and exercises his tax rights. Taxpayer 
compliance, or more comprehensively, is simply about the extent to which 
taxpayers meet their tax obligations following applicable tax rules (Simanjuntak 
and Mukhlis, 2012). 
3. Love of Money 
 
One essential aspect of life is money. In the United States, success is 
measured by money and income. Behavior and attitude towards money in humans 
is obtained through the socialization process, starting in chiIdhood to adulthood. In 
fact, in the business world, the company uses the money to motivate, attract and 
retain employees (Milkovich and Newman, 2002). Tang, in his research, introduced 
the concept of "love money" because it considers that money is significant and has 
a different interpretation. 
Tang (2002) reports that a person's Love of money behavior has a significant 
and direct influence on unethical behavior. This means that people with high money 
ethic or love behavior wiII put great importance on money will be less ethical and 
sensitive than people with Iow money ethic. In a study by Mitchell and MickeI 
(1999), money relates to individual personalities and is a variable attitude. Besides, 
some researchers also propose that the Love of money is the root of all evil (Tang 
and Chiu, 2003) 
Money ethic or Love of Money and ethical perception have a negative 
relationship. This means that the higher the level of Love of money a person has, 






has a high love of money, then he will try to do everything possible so that his needs 
are met but not following ethics. 
The relationship between money-loving behavior and ethical perceptions 
has been further examined in several countries. Elias (2010) tested the Love of 
Money relationship associated with ethical perceptions resulting in a negative 
relationship. This is supported by Tang and Chiu (2003), who have the opinion that 
the ethics of one's money have a significant and direct impact on unethical behavior. 
The results of Lau, Tan, and Choe (2013) showed that money ethics is 
related negatively to tax evasion ethics. The higher the money ethic, the more likely 
students are to behave unethically. 
4. Distrust of Fiscus 
 
Distrust of the fischus can be interpreted as a lack of trust in tax officials. 
This distrust arises because of the extensive misuse of state money committed by 
tax officials. This means that the higher the level of distrust of the fischus, the lower 
the level of tax compliance. On the contrary, the lower the level of distrust of the 
fischus, the lower the tax compliance level. According to Friskianti and Handayani 
(2014), distrust of the fishus affects tax compliance. 
Research conducted by Hammar, Jagers, and Nordblom (2005) in Sweden 
with variable levels of general trust, distrust of politicians, different perceptions of 
taxes, and tax rates. The resuIts showed that pubIic trust had a negative effect, while 
distrust of politicians and tax officials had a positive effect. This study examines 






According to Huda (2015), trust is a positive expectation that others will not 
do through words, actions, and policies of acting opportunistically. According to 
Zemiyanti (2016), another problem that causes low tax compliance is because the 
level of public trust in the tax authority has begun to decrease. It is also supported 




According to (McDaniel &Burnett, 1990) Religiosity is the Creator's belief 
by committing to follow the rules and teachings he has set. Religiosity can be 
interpreted as belief, ritual activity, lifestyle and give meaning in the continuity of 
human life and lead people to the highest values and sacred values (Glock and Stark, 
1965) (Budiarto et al, 2017). 
According to Cooper (1993), religion is the most important life factor that 
each individual has. Religion is seen as an important thing in living a life. This is 
because religion is more universal than other regulatory laws, such as tax 
regulations. So that in religious life, universal staff will undoubtedly foster the 
nature and attitude of Religiosity in a person Religiosity is an individual belief in 
religion that becomes the basis when living a life following religious guidance. 
Religiosity is divided into intrinsic religiosity and extrinsic religiosity (Capanna, 
Stratta, Collazzoni and Rossi, 2013). 
According to Allport and Ross (1967), Religiosity is distinguished into 
intrinsic Religiosity and extrinsic Religiosity. Furthermore, Allport and Ross (1967) 






out and must be exercised in earnest. A person with intrinsic Religiosity will uphold 
religious values. Religion in intrinsic orientation can provide clues in living life. 
People who have intrinsic Religiosity can receive criticism well, live confidently 
and confidently able to overcome a problem that exists in life because the person's 
life adheres to the principles and religions that the person adheres to. (Allport and 
Ross, 1967) say extrinsic Religiosity is used by individuals to achieve goals in 
religion. A person who has extrinsic Religiosity will react when there are worldly 
external factors that affect him. 
Allport & Ross (1967) explains that any individual who has an extrinsic 
religious orientation will view religion in various ways, including to obtain self- 
justification, comfort, security, and defend against reality or sanction a way of life. 
For each individual, the beliefs they follow tend to be selectively symbolized to fit 
the needs of the primary. 
6. Generation Y &Z 
 
Generation Y (born 1981-1996) 
 
Generation Y is known as the millennial or millennial generation. 
Generation Y uses many instant communication technologies such as email, SMS, 
instant messaging, and others. This is because generation Y is a generation that 
grew up in the internet boom era (Lyons, 2004) (in Putra, 2016). Generation Y is 
more open in political and economic views, so they look very reactive to the 
environmental changes that occur around them. Characteristics: More committed to 
the company, work is one of the priorities, but not the top priority, likes regulations 






orientation is the focus. Love feedback and love new challenging challenges that 
make them have to push their limits. 
Generation Z (born 1997-2010) 
 
Generation Z is the youngest generation to enter the workforce. This 
generation is called the internet generation. Generation Z is more socially connected 
through cyberspace. Since childhood, this generation has been widely introduced 
by technology and is very familiar with smartphones and categorized as a creative 
generation. Characteristics: Prefer social activities compared to previous 
generations, prefer in start-up companies, multi-tasking, very fond of technology 
and experts in operating the technology, care about the environment, easily affected 
to the environment regarding products or brands, smart and easy to capture 
information quickly. 
B. Previous Research 
 
In this study, the authors took several examples of references from previous 
studies using similar aspects as a basis or reference this study. Research (Salim, 
2018) entitled "The Influence of Perception of Tax System and Love of Money 
Toward Tax Compliance on Individual Taxpayer in KPP Pratama Tanah Abang 
Jakarta". In his research, (Salim, 2018) used questionnaires distributed to 1059 
taxpayers in Tanah Abang, and the analysis method he used was a multiple 
regression method. But in this study, love of money did not correlate with tax 
compliance. 
The research entitled "The Influence of ReIigiosity and Love of Money on 






Fatimah, 2020b). The population in this study was students at the State University 
in Malang and obtained a sample of 393 samples through purposive techniques and 
snowball sampling. This type of research is quantitative using the associative causal 
method. The data analysis technique used in this study is multiple linear analysis. 
The results showed the love of money affected the compliance of prospective 
taxpayers. 
Research Purwanti (2020) entitled "The Influence of Moral Obligation, 
Love of Money, Cost of Tax Compliance, and Implementation of E-Samsat on 
Compliance of Motor VehicIe Taxpayers". This research aims to find out the 
influence of moral obligations, love of money, the cost of tax compliance, and the 
application of E-Samsat on tax compliance. This research uses a quantitative 
approach, where this research uses instruments in its research by measuring and 
processing it statistically. This research was conducted in the Samsat Office of the 
Buleleng Regency. The population in this study was motor vehicles. The sample 
was obtained from 100 respondents. The results stated that love of money and tax 
compliance costs negatively affect. 
Research with the title "The Influence of Religiosity on The Compliance 
Behavior of Private Taxpayers in DKI Jakarta Province" belongs to (Utama and 
Wahyudi, 2016). The purpose of this study is to obtain empirical evidence that 
religiosity affects taxpayer compliance. By using taxpayer respondents located in 
DKI Jakarta Province, evidence was obtained that religiosity has a significant 






Research Nazaruddin (2019) entitled "The Role of Religiosity and 
Patriotism in Improving Taxpayer Compliance". The purpose of this study was to 
test the direct influence of religiosity on taxpayer compliance. The data is collected 
by survey method as many as 78 data can be used for analysis. The validity, 
reliability of the instrument, and classical assumption test are conducted before 
testing the hypothesis. Multiple regressions are used to test the relationship between 
variables. The results showed that the level of religiosity had a positive effect on 
taxpayer compliance. 
"The Effect of the Variable of Tax Justice Perception and Trust in 
Government on Tax Compliance: The Case of Turkey" (Güzel, Özer, and Özcan, 
2019). The focus of this research study is the correlation of variable trust in 
government to tax compliance. There were 392 respondents from independent 
accounting professionals in Turkey sampled to test the relationship between tax 
compliance variables, perceptions of tax fairness, and trust in the government. The 
data obtained from this sample was examined using correlation, factor, and 
regression analysis. The results of the analysis show that there is a statistically 
positive and statistically significant relationship between government trusts in tax 
compliance. 
Proprietary research Faizal et al (2017) titled "Power and Trust as Factor 
Influencing Tax Compliance Behavior in Malaysia". This study adopted a slippery 
slope framework in the context of tax compliance in Malaysian taxes. The goal is 
to test the influence of slippery slope factors on tax compliance. Slippery slopes 






power affects enforced tax compliance. The survey method is used to collect data 
involving taxpayers of private persons as respondents. The findings suggest that 
trust has a significant effect on tax compliance. 
Table 2. 1 
Reference Table from Previous Research 
 
 
No Title Author Results 
1. The Influence of 
Perception of Tax 
System and Love of 
Money Toward Tax 
Compliance on 
Individual Taxpayer in 
KPP Pratama Tanah 
Abang Jakarta 
(Salim, 2018) This study indicates that 
perceptions of the tax 
system have a significant 
influence on tax 
compliance, and love of 
money has no influence on 
tax compliance. 
2. Pengaruh Religiusitas 
dan Love of Money 
Terhadap Kepatuhan 




Religiosity and Love of 
money affect the 
compliance of prospective 
taxpayers. Variables that 
can describe independent 
variables are 15.8%, and 
while the remaining 84.2% 
are affected by, other 
variables not described in 
this study. 
3. Pengaruh Kewajiban 
Moral, Love of Money, 
Biaya Kepatuhan Pajak, 
dan Implementasi E- 
Samsat terhadap 
Kepatuhan Wajib Pajak 
Kendaraan Bermotor 




In its research, with 100 
respondents love of money 
has not influenced the 
compliance of taxpayers 
4. Pengaruh Religiusitas 
Terhadap Perilaku 
Kepatuhan Wajib Pajak 
Orang Pribadi di 
Provinsi DKI Jakarta 
(Utama and 
Wahyudi, 2016) 
These results show that 
when the level of 
Religiosity of Taxpayers is 
higher than they will tend to 
have a higher level of tax 
compliance when compared 





Love of Money 
Distrust on Fiscus 
Religiosity 
 




5. The Role of Religiosity 





The results showed that the 
level of religiosity had a 
positive effect on patriotism 
and taxpayer compliance 
6. The Effect of the 
Variable of Tax Justice 
Perception and Trust in 
Government on Tax 





There is a positive and 
statistically significant 
relationship of the trust in 
government on the tax 
compliance 
7. Power and Trust as 
Factor Influencing Tax 
Compliance Behavior in 
Malaysia 
(Faizal et al, 
2017) 
Trust is perceived to 
influence voluntary tax 
compliance. The survey 
method is used to collect 
data involving individual 
taxpayers as respondents. 
 
 















Figure 2. 3 






A reasonable frame of mind theoretically explains the relationship between 
variables to study. (Sugiyono 2010) suggests that the frame of thought is a 
conceptual model of how theory relates to various factors that have been identified 
as a critical problem. Also, the frame of mind is a brief explanation of the factors 
that are the object of the problem. 
In this study, the Theory of Reasoned Action (TRA) was developed by 
Ajzen and named Theory of Planned Behavior (TPB) (Lee and Kotler, 2011, p. 199) 
used as a basic theory in researching factors that motivate a person to be in tax 
compliance. More details can be described as follows: 
1. The effect of Love of money on the compliance of prospective taxpayers 
People who love money excessively tend not to be willing to spend money 
on something that does not give back directly to them. Therefore, this variable 
affects a person's factor in paying taxes. Research (Ratnawardhani, Ernawati, and 
Fatimah 2020b) shows the love of money of a prospective taxpayer has the 
influence to improve the compliance of prospective taxpayers in the future. 
However, (Salim 2018) argues that love of money does not affect the level of 
taxpayer compliance. So in this study will try to test the influence of love money 
on the level of compliance as a representation of ethical attitudes held by 
individuals. 







2. The Influence of Religiosity on the compliance of prospective taxpayers 
Religiosity is a form of moral commitment that encourages a person to 
behave by certain transcendental observances. Religiosity will be related to one's 
obedience to religious values, where religion is always taught to do well (Pemayun 
and Budiasih, 2018). Because of the theoretical way, religiosity can be seen as one 
form of the behavioral norm (Torgler, 2003). Utama and Wahyudi (2016) in their 
research found that the religiosity component had a significant effect on tax 
compliance. Similarly, with proprietary research (Ratnawardhani, Ernawati, and 
Fatimah 2020b), he revealed the religiosity of a high prospective taxpayer, allowing 
prospective taxpayers to improve the compliance of prospective taxpayers in the 
future. Therefore, this study tries to test the correlation of religiosity to the 
compliance of prospective taxpayers. 
H2: Religiosity of prospective taxpayers has a positive impact on tax 
compliance 
3. The effect of distrust on fischus on the compliance of prospective 
Taxpayers 
Distrust of fischus can be interpreted as a lack of trust in tax officials. This 
distrust arose because of the misuse of state money by tax officials. This means that 
the higher the level of distrust of tax officials, the lower the rate of tax compliance. 
On the contrary, the lower the level of distrust, the higher the tax compliance rate 
of taxpayers. Because (Faizal et al, 2017)with the survey method used to collect 
data and involve private taxpayers as respondents in Malaysia, trusts are considered 






there is a statistically positive and significant reIationship between trust in the 
government for tax compliance. With some of these considerations, this study tries 
to further test the correlation of taxpayer confidence levels to tax officials on tax 
compliance rates. 








A. Type of Research and Data Sources 
 
This type of research is comparative causal research, comparative causal 
research is a type of research with problem characteristics in causal relationships 
between two or more variables (Indriantoro and Supomo, 2002:27). 
In other words, comparative causal research is research directed to investigate 
causal relationships based on observations of the consequences that occur and look 
for factors that are the cause through the data collected. Then to test the hypothesis, 
the data analyzed using statistical tools. 
B. Sampling Technique 
 
The data used in the study is primary data in the form of questionnaires filled 
out by students of the Faculty of Economics and Business of Pancasakti Tegal 
University who have studied taxation. Not all predetermined students are used as 
research samples, so to determine the number of samples in the study, used The 




The population in this study is prospective taxpayers or students of Pancasakti 














This taxpayer candidate is chosen to be a population capable of representing 
perceptions for other prospective taxpayers. 
2. Sample 
 
The samples in this study are prospective taxpayers who are registered at 
Pancasakti University with the following criteria: 
1) Prospective taxpayers registered at FEB Pancasakti Tegal University, 
 
2) Already get tax materials, 
 
Determination of size in a sample of prospective taxpayers using Slovin 
Formula (Suliyanto 2018) are: 
n = N 
 





n = Number of Sample Members 
 
N = Number of Population Members 
 
e = Percent of inaccuracy aIIowance due to sampIing errors that can still be 
tolerated or desired (0.1 accuracy limit). 
Sample calculation: 
n = 679 
1+ 679 (0,05²) 
 
 
n = 251,71 
 






C. Conceptual and Operational Definitions of Variables 
 
1. Conceptual definitions 
 
a. Dependent Variables 
 
Compliance of Prospective Taxpayers (Y) 
 
The bound variables or dependent variables in this study are the 
compliance of prospective taxpayers of private persons related to the 
intentions carried out by the prospective mandatory private person in the 
future or the future. So compliance can be defined as entering and reporting 
the information required to correctly fill in the amount of tax owed and pay 
taxes in due course without any coercion measures. The variable 
measurement uses four indicators used by Hamid (2017) and modified by 
researchers to align them with the variables in question. Obedience can be 
interpreted as the motivation of a group or organization to do or not do 
something following the established rules. 
b. Independent Variables 
 
1) Love of Money 
 
Love of money is an exaggeration shown by a person for his love of 
money. Someone who loves money excessively has a negative impact at the 
time of tax payment. They will strive to be able to minimize the tax burden 
(Tang &Chiu, 2003) and (Farhan, Helmy, &Afriyenti, 2019) and (Christin 
&Tambun, 2018). According to (Tang 2002), the importance of money is 
influenced by the assumption that money is considered a motivator factor, 






approval or disapproval is assessed with a 5-point Likert scale of 1 (strongly 
disagree) to 5 (strongly agree). 
2) Religiosity 
 
Religiosity can be interpreted as understanding, commitment, and 
action to behave according to the correct rules according to their beliefs in 
the individual's life. These variables will be measured using dimensions 
developed by Pope and Mohdali (2010), covering interpersonal religiosity 
and intrapersonal religiosity 
3) Distrust of Fischus 
 
Distrust of fischus is a lack of trust in taxpayer candidates in the 
fixation caused by fascism such as distrust of the performance of politicians' 
suspicions about the allocation of tax money. Indicators used to quantify 
these variables are perceptions of fischus performance and suspicion of tax 
allocation (Friskianti and Handayani, 2014). Questions are measured on a 
five-point Likert scale. 
2. Variable Operations 
 
The operational definition of all variables will be described in the following 
table: 
Table 3. 1 
Defining Conceptual and Operational Variables 
 
 




of     
Prospective 
Taxpayers 
1. Adherence to 
taxation 
regulations 
Know how to 





















No tax arrears Interval 1 





























































































































The belief of 







2.  Ritualistic 
dimension 


















The existence of 
tranquility 
because it is 



























































D. Data Collection Method 
 
The method used in this study is the descriptive quantitative research method. 
Data collection is done by disseminating questionnaires to respondents directly 
through Google form disseminated through various messaging applications: 
Whatsapp, Short Message service, Instagram, Facebook, and then respondents fill 
out questionnaires until all questions are filled out. Then respondents are asked to 
answer according to their opinion or representing (Suliyanto 2018). The method 






The type of data in this study is subject data. The subject data itself is a type of 
research data in the form of attitudes, experiences, or characteristics of individuals 
or groups of people who are the subject of research or commonly referred to as 
respondents. The data source in this study is the primary data source. Primary data 
is research data obtained from respondents directly from the source, not through 
any intermediary. This study's primary data source was obtained directly from 
prospective taxpayers or students of Pancasakti Tegal University. 
Questionnaire Making 
 
Questionnaire creation is based on conceptual results made at an earlier stage. 
The conceptual stage consists of two variables, namely dependent and independent 
variables. Dependent variables affect and describe other variables, while 
independent variables are affected and described by other variables. Each variable 
has several indicators. This questionnaire is created on items on each variable. 
Create at least three items because if there is invalid data, then one of the other 
indicators can still represent an invalid indicator. The variables are a love of money, 
religiosity, and distrust of fischus. 
The questioner uses a Likert scale. Likert scales are suitable for use in this study 
because this study measures students' attitudes, opinions, and perceptions about 
social phenomena. With the Likert scale, the variable to be measured is defined as 
a variable indicator. Then the indicator is created as a starting point for composing 
instrument items in the form of statements. A scale of 1-5 indicates a grated amount 






The Likert scale was designed to study how strongly the subject agreed or 
disagreed with the question on a 5-level scale (Sekaran, U., & Bougie 2017) 
Strongly Disagree (SD), Disagree (D), Neither Agree (NA), Agree (S), and Strongly 
Agree (SA). 
Table 3. 2 
Variable Likert Scale 
 
Answer Score 
Strongly Disagree 1 
Disagree 2 
Neither Agree/Nor Disagree 3 
Agree 4 
Strongly Agree 5 
 
 
E. Data Processing Techniques 
 
Data processing in this study is aimed at converting data into information 
that can be interpreted further. This data is tailored to the samples that have been 
taken by researchers and will be processed using statistical data applications 
otherwise known as SPSS (statistical package for social science) version 23. 
This is so that the calculation results can be preciseness and efficiently and used 
to avoid errors or human errors. 
F. Analysis Technique 
 
Data and Hypothesis Testers method of data analysis used in this study is to 






are used to measure the influence of independent variables on dependent 
variables. 
1. Descriptive Statistics 
 
Descriptive statistics present an overview or description of data viewed 
from the average value (mean), standard deviation, variant, maximum, 
minimum, sum, range, kurtosis, and skewness or sustainability of distribution 
(Ghozali 2018). 
2. Data quality tests 
 
a. Validity test 
 
A validity test is used to measure the validity of a questionnaire used in the 
study, and a questionnaire is said to be valid if the question on the questionnaire 
can reveal something that the questionnaire will measure. The method used to 
test the validity in this study is person bivariate correlation (Person moment 
product) which is by correlating the score of each question item with the total 
score ( the summation of the entire score of the statement item). If r calculates 
the >r of the table, then the instrument statement is declared valid (Ghozali 
2018). 
b. Reliability Test 
 
Reliability is a tool to measure a questionnaire that is an indicator of a 
variable or constructs. A questionnaire is said to be reliable when a person's 
answer to the question is consistent over time (Ghozali, 2018, p. 46). Reliability 
measurement is two ways, one of which is used in this study is one-shot 






compared to other questions or measure by the collation between question 
answers. Testing criteria are performed using Cornbrash Alpha which is the 
most commonly used test. A variable is declared reliable if it provides a 
Cornbrash Alpha value ≥ of 0.70 (Ghozali, 2018, pp. 45-46) 
3. Classic Assumption Test 
 
To test this primary data's assumptions, the researchers conducted normality 
tests, multicollinearity tests, and heteroskedasticity tests. 
a. Normality Test 
 
The normality test aims to test whether, in regression, disruptive or residual 
variables have a normal distribution. The correct regression model is to have a 
standard or near-normal distribution. In this study, the normality test used 
Kolmogorov-Smirnov (K-S). So if the significance value of K-S >0.05, then the 
data is distributed normally, whereas if the value of K-S < 0.5, then the data is 
not distributed normally (Ghozali, 2018, p., 161). 
b. Multicollinearity test 
 
Multicolonierity test aims to test the regression model found a correlation 
between free variables (independent). A good regression model should not 
occur correlation among independent variables. If independent variables 
correlate with each other, then these variables are not orthogonal. An orthogonal 
variable is an independent variable whose correlation value between fellow 
independent variables equals zero. To detect whether or not there is 
multicollinearity in the regression model (Ghozali, 2018, p. 108). So a low 






cutoff value commonly used to indicate multicollinearity is a tolerance value < 
 
0.10 or equal to the VIF value> 10. 
 
c. Heteroskedastisitas Test 
 
Ghozali (2018:137) explained that the heteroskedasticity test aims to test 
whether, in the regression model, there is variance inequality from residual one 
observation to another. The way to detect the presence of heteroskedasticity is 
to look at the plot graph between the predicted values of a bound variable 
(dependent), namely ZPRED and its residual SSID. Detection of the absence of 
heteroscedasticity can be done by looking at the absence of specific patterns on 
the scatter plot chart between SRESID and ZPRED where the Y-axis is the 
predicted Y, and the x-axis is residual (Y prediction – real Y) that has been 
studentized. The basis of scatterplot chart analysis is that if there are specific 
patterns, such as the points that exist to form a particular pattern that is regular 
(wavy, wide, narrow), then it indicates that heteroskedasticity has occurred. If 
no clear pattern and dots are spreading above and below the number 0 on the Y 
axis, then there is no heteroscedasticity. 
4. Multiple Linear Regression Analysis 
 
This study used multiple regression equations to analyze the influence of 
love of money, religiosity and distrust of fischus with a tax compliance 
(Ghozali, 2018, p. 96). The multiple regression equation models are as follows: 










α = Constant 
 
Β1-Β3 = Regression Coefficient 
 
X1 = Variable of Love of Money 
 
X2 = Variable of Religiosity 
 
X3 = Variables of Distrust of Fiscus 
 
e = Standard Error 
 
5. Hypothesis Testing 
 
a. Partial test (Statistical Test t) 
 
T statistical tests can be used to determine how each independent variable 
affects dependent variables. Decision-making can be seen by looking at the T 
value. Here are some criteria according to (Ghozali, 2018, p. 98) used to 
determine the significance test of individual parameters, namely: 
1) If the T value is greater than the table T value then the hypothesis is 
accepted. 
2) If the T value is smaller than the table's T value then the hypothesis is 
rejected. 
T Table = T(α/2 ;n-k-1) 
 
b. Determinant Coefficient Test (Test R²) 
 
Test the tested coefficient of determinants to see how much influence 
independent or free variables have in explaining the overall impact of dependent or 
bound variables and their potential influence can be known from the magnitude of 
the Adjusted R Square value. The Adjusted R Square value is used to determine the 






adjusted R Square gets more significant (close to one). In that case, the contribution 
of free variables to bound variables is getting bigger. Conversely, suppose Adjusted 
R Square is getting smaller (close to zero). In that case, the amount of free variable 
contribution to bound variables is smaller. So the magnitude of Adjusted R Square 
is between 0 – 1. Adjusted R Square values can go up or down when one 







RESEARCH AND DISCUSSION 
 
A. Research Overview 
 
The overview of research is a picture that describes the existence of the situation 
and the condition or circumstances of the object that is closely related to the 
research. 
1. Brief History of Faculty of Economics and Business, Pancasakti Tegal 
University 
The Faculty of Economics, Pancasakti Tegal University was established in 
1982. Faculty of Economics UPS Tegal officially changed its name to faculty of 
economics and business (FEB UPS Tegal) during the 36th Anniversary of 2018. 
FEB currently offers undergraduate and diploma education programs in 
Management, Accounting, Digital Business, and Taxation (D3). FEB has more than 
2.000 students, 60 including faculty’s staff. FEB offers a variety of programs for 
prospective students, both undergraduate and diploma programs: 
1) Financial Management, 
 
2) Marketing Management, 
 
3) Human Resource Management, 
 













The above programs are offered in three courses: Management, Accounting, 
and Taxation Management (D3). Each study program is supported by competent 
teaching staff and Master's and Doctoral degrees from various universities. 
Currently, all study programs have been accredited with a B grade from the State 
Accreditation Board (BAN-PT), the Ministry of Research, Technology, and Higher 
Education of the Republic of Indonesia. 




Realizing a faculty that excels in quality, professionalism in work, and excellence 




a) Realizing a faculty that excels in quality, professionalism in work, and 
excellence in service by fostering an entrepreneurial spirit based on the 
values of Pancasila in 2022. 
b) Conducting scientific and applied research for the development of economic 
and business sciences. 
c) Organizing community service in the field of economy and business- 
oriented to community empowerment efforts. 
d) Establishing and developing cooperation in the field of Tri Dharma Higher 






B. Research Results 
 
This chapter describes the results of data collection, processing, and analysis as 
well as an explanation of discussions to confirm the formulation of research 
hypotheses that have been submitted previously. By using Slovin Formula in 
sampling, the samples in this study amounted to 252 respondents. Thus, this study 
attempts to find a correlation between love of money (X1), religiosity (X2), and 
distrust of fischus (X3) to taxpayer compliance (Y). The following sample data will 
be studied in this study: 
1. Research Objects 
 
In this study, respondents of questionnaires were prospective taxpayers or 
students at the Faculty of Economics and Business, Pancasakti Tegal University, 
who had studied tax materials. Questionnaire is made with Google form and sped 
it through social media. The number of respondents applied to this study amounted 
to 260 respondents. However, 8 of them have not been able to meet the 
classification required in this study. The following results of the questionnaire 
spread can be seen in the table below. 
Table 4. 1 





Respondents that can be analyzed 252 









2. Respondent Profile Overview 
 
a. Before the analysis will be presented about descriptive of this research. Data 
collection is done by disseminating questionnaires to respondents. The 
questionnaires were given regarding love of money (X1), religiosity (X2), and 
distrust of fischus (X3) to taxpayer compliance (Y). The questionnaire is then 
filled out by the hotel taxpayer by providing answers from the facts made 




The characteristics of respondents are based on gender, consisting of two 
groups, namely the male and female groups. The results of this data analysis 
obtained the percentage of respondents based on gender as follows: 
Table 4. 2 
Characteristics by Gender 
 
Gender Sum Percentage 
Woman 170 67,5% 
Man 82 32,5% 
Total 252 100% 
Source: Respondent Data 2021 
 
Based on the data above, it can be concluded that the majority of 
respondents in this study were dominated by women with a total of 172 respondents, 








Respondent characteristics based on the age of prospective taxpayers consist 
of two groups, namely generation Z which ranges from less than 23 years, and 
generation Y ranges from over 24 years. Characteristics of respondents based on 
their age are as follows: 
Table 4. 3 
Characteristics by Age 
 
Generation Sum Percentage 
Generation Y (24 and older) 29 11,5% 
Generation Z (23 years and under) 223 88,5% 
Total 252 100% 
Source: Respondent Data 2021 
 
Results of respondents in this study were more dominant in the content by 
students who are over the age of 24 years or can be called generation Y. While the 
remaining 29 other taxpayer candidates are students aged 23 years and under. 
d. Religion 
 
Table 4. 4 
Characteristics by Religion 
 
Religion Sum Percentage 
Islam 247 98,01% 
Christian 4 1,59% 
Khonghucu 1 0,39% 
Total 252 100% 
Source: Respondent Data 2021 
 
The description table above shows that the majority of the respondents in 






amounts to 5 respondents. Then, this description can be concluded that this is 
similar to the majority of Indonesian citizens are Muslims. 
e. Course 
 
Table 4. 5 
Characteristics by Course 
 
Courses Sum Percentage 
Accounting 238 94,4% 
Taxation 14 5,6% 
Total 252 100% 
Source: Respondent Data 2021 
 
The table above shows that most of the respondents to this study were 
accounting students compared to tax students. However, this is indeed as good as 
what happened at the research site. 
f. Semester 
 
Table 4. 6 
Characteristics by Semester 
 
Semester Sum Percentage 
IV 85 33,7% 
VI 82 32,6% 
VIII 85 33,7% 
Total 252 100% 
Source: Respondent Data 2021 
 
In this study, researchers deliberately divided the classifications of 
respondents in the study. So it can be seen in the table of 4.6 the number of 






3. Descriptive Statistical Test Results 
 
Descriptive analysis aims to show an overview or description of data viewed 
from average values (mean), maximum, minimum, standard deviation, etc. 
(Ghozali, 2018, p. 19). An overview of descriptive statistical analysis as follows: 




Variable N Minimum Maximum Mean Std. 
Deviation 
Love of Money 252 16 50 34.34 9.025 
Religiosity 252 32 50 44.11 4.098 
Distrust of Fischus 252 8 30 21.69 5.666 
Tax Compliance 252 18 30 25.67 2.456 
Valid N (listwise) 252     
Source: SPSS Data Processing 2021 
 
Based on the descriptive statistical test above, it can be known that the data 
of this study as many as 252 respondents. The following is a description of the 
results of descriptive statistical analysis that has been processed as follows: 
a. Mean Value and Standard Deviation of Love of Money Variable are 34.34 units 
and 9.02 units. Then the average value is greater than the standard deviation 
value. This suggests that the variables of love of money in this study are good. 
Because the average value is greater than the standard value of deviation. 
b. Mean Values and Standard Deviations of Religiosity Variables are 44.11 units 
and 4.09 units. Then the average value is greater than the standard deviation 
value. This suggests that the variables of religiosity in this study are good 






c. Mean Values and Standard Deviations of Variables distrust of Fiscus are 21.69 
units and 5.66 units. Then the average value is greater than the standard 
deviation value. This suggests that the tax sanction variable in this study is good 
because the average value is greater than the standard value of the deviation. 
d. Mean Value and Standard Deviation of Taxpayer Compliance Variable is 25.67 
units and 2.45 units. Then the average value is greater than the standard 
deviation value. This suggests that the tax compliance variable in this study is 
good because the average value is greater than the standard value of the 
deviation. 
4. Validity Test Results and Reliability Test 
 
Before the data of the research results are further analyzed, first tested 
validity and reliability test to find out if the measuring instrument used in the form 
of question items asked respondents can measure carefully, quickly, and precisely 
what to measure in this study. 
a. Validity Test Results 
 
A validity test is used to measure the validity of a questionnaire used in the 
study, a questionnaire is said to be valid if the question on the questionnaire can 
reveal something that will be measured by the questionnaire. This validity test is 
conducted by correlating the respondent's answer score from each question. The 
calculated R-value is compared to the table's R-value, if R counts > the table R it 
can be concluded that the data is valid. The number of validity tests in this study 
used 252 respondents, with a significant level of 0.05 then it can be known R table 






Based on the validity test conducted on the questionnaire statement of 
variable love of money, religiosity, distrust of fischus, and tax compliance are as 
follows: 
Table 4. 8 
The Validity of the Love of Money Variable 
 
Item Questions R Count R Table Result 
Question 1 0.814 0.124 Valid 
Question 2 0.751 0.124 Valid 
Question 3 0.776 0.124 Valid 
Question 4 0.802 0.124 Valid 
Question 5 0.823 0.124 Valid 
Question 6 0.838 0.124 Valid 
Question 7 0.820 0.124 Valid 
Question 8 0.743 0.124 Valid 
Question 9 0.453 0.124 Valid 
Question 10 0.777 0.124 Valid 
Source: SPSS Data Processing 2021 
 
Based on the table above, all question items obtained have a calculated R- 
value greater than the R table at the sample number of N as much as 252 
respondents, therefore it can be concluded that all questions tested in this study are 
valid, so that all questions of love of money variables can be used as research 
instruments. 
Table 4. 9 
Validity of Religiosity Variables 
 
Item Questions R Count R Table Result 
Question 1 0.604 0.124 Valid 
Question 2 0.570 0.124 Valid 
Question 3 0.576 0.124 Valid 
Question 4 0.528 0.124 Valid 







Question 6 0.634 0.124 Valid 
Question 7 0.603 0.124 Valid 
Question 8 0.578 0.124 Valid 
Question 9 0.606 0.124 Valid 
Question 10 0.528 0.124 Valid 
Source: SPSS Data Processing 2021 
 
Based on the table above shows that from question 1 to question 10 obtained 
the entire value of the R count is greater than the R table on the number of samples 
N as much as 252 respondents, therefore it can be concluded that all questions tested 
in this study are valid, so that all questions of the religiosity variable can be used as 
research instruments. 
Table 4. 10 
The Validity of Variables of Distrust of Fischus 
 
Item Questions R Count R Table Result 
Question 1 0.788 0.124 Valid 
Question 2 0.826 0.124 Valid 
Question 3 0.843 0.124 Valid 
Question 4 0.832 0.124 Valid 
Question 5 0.845 0.124 Valid 
Question 6 0.854 0.124 Valid 
Source: SPSS Data Processing 
 
Based on the table above shows that from question 1 to question 6 obtained 
the entire value of the R count is greater than the R table on the number of samples 
N as much as 252 respondents, therefore it can be concluded that all questions tested 
in this study are valid, so that all questions of the distrust of fischus variable can be 






Table 4. 11 
Validity of Prospective Taxpayer Compliance Variables 
 
Item Questions R Count R Table Result 
Question 1 0.386 0.124 Valid 
Question 2 0.580 0.124 Valid 
Question 3 0.654 0.124 Valid 
Question 4 0.582 0.124 Valid 
Question 5 0.496 0.124 Valid 
Question 6 0.596 0.124 Valid 
Source: SPSS Data Processing 2021 
 
Based on the table above shows that from question 1 to question 6 obtained 
the entire value of the R count is greater than the R table on the number of samples 
N as much as 252 respondents, therefore it can be concluded that all questions tested 
in this study are valid, so that all questions of the tax compliance variable can be 
used as research instruments. 
b. Reliability Test Results 
 
A reliability test is a measure of stability and consistency of respondents in 
answering matters related to statements that are variables and compiled in a form 
of a questionnaire. Reliability tests can be performed together against all statement 
items for more than one variable. The basis of decision making is an instrument 
consisting of several item items of question that will be trustworthy or trustworthy 
or reliable if the value of Cronbach alpha above 0.70 (Ghozali, 2018, pp. 45-46). 
Here is a reliability test for each variable used in this study. In this table all test 
results of each variable exceed the value of Cronbach's Alpa. This indicates all of 






Table 4. 12 










Love of Money 0.920 0.70 Reliable 
Religiosity 0.775 0.70 Reliable 
Distrust of Fischus 0.910 0.70 Reliable 
Tax Compliance 0.738 0.70 Reliable 
Source: SPSS Data Processing 2021 
 
5. Classic Assumption Test Results 
 
a. Normality Test Results 
 
The data normality test aims to say that the data is normally distributed, 
conversely if the value tests whether the regression model equation between 
independent variables and dependent variables has a normal distribution or not, 
through Kolmogorov Smirnov can be obtained the basis of decision making if the 
sig value > 0.05 then the data is normally distributed and sig < 0.05 then the data is 
not normally distributed (Ghozali, 2018, pp. 161-166). Here are the results of the 
normality test: 
Table 4. 13 












N 252 252 252 252 252 
Normal 
Parametersa,b 
Mean 34.34 44.11 21.69 25.67 .0000000 
Std. 
Deviation 
9.025 4.098 5.666 2.456 1.97632162 
Most Extreme 
Differences 
Absolute .134 .134 .170 .139 .047 







 Negative -.134 -.134 -.170 -.139 -.047 
Test Statistic .134 .134 .170 .139 .047 
Asymp. Sig. (2-tailed) .000c .000c .000c .000c .200c,d 
Source: SPSS Data Processing 2021 
a. Test distribution is Normal. 
b. Calculated from data. 
c. Lilliefors Significance Correction. 
d. This is a lower bound of the true significance. 
 
Based on the results of processing normality test data using the Kolmogorov 
Smirnov test formula as stated in the table above, it can be obtained asymp sig 
value. (2-tailed) was 0.200 greater than 0.05. So it can be concluded that the data 
tested is normally distributed. 
b. Multicollinearity Test Results 
 
The multicollinearity test aims to test whether the regression model found 
any correlation between free (independent) variables. A good regression model 
should not occur correlations between independent variables. If independent 
variables correlate with each other, then these variables are not orthogonal. An 
orthogonal variable is an independent variable whose correlation value between 
fellow independent variables equals zero. 
Symptoms of multicollinearity can be seen from the tolerance value and the 
value of variance inflation factor (VIF). Both measures indicate that each 
independent variable is described by another independent variable. Thus a low 
tolerance is equal to a high VIF value (because of VIF=1/Tolerance). The cutoff 
value that is commonly used indicates the multicollinearity of tolerance value < 






Table 4. 14 





































1 (Constant) 11.589 1.524  7.603 .000   
X1 -.021 .016 -.076 -1.266 .207 .717 1.395 
X2 .347 .031 .579 11.048 .000 .951 1.052 
X3 -.024 .026 -.054 -.890 .374 .703 1.423 
Source: SPSS Data Processing 2021 
 
 
Based on the results of the multicollinearity test output on the regression 
model as shown in table 4.14, data obtained that the tolerance value of love of 
money is 0.717, religiosity 0.951, and distrust of fiscus is 0.703. All tolerance 
values are > 0.10 each. While all VIF values are < 10.00 each. So it can be obtained 
a conclusion that the regression model in the study did not occur symptoms of 
multicollinearity. 
c. Heteroskedasticity Test Results 
 
The heteroskedasticity test aims to test whether the regression model occurs 
inequality if variances from residual one observation to another. If the variance 
from residual one observation to another remains. Then it is called 
homoscedasticity and if different is called heteroskedasticity. A good regression 
model is a heteroskedasticity regression model and in research, the methods used 






1. If there are certain patterns, such as the dots that exist to form a certain regular 
pattern (such as waves, widening then narrowing), then such circumstances 
identify the presence of symptoms of heteroskedasticity. 
2. If there is no clear pattern, and the dots spread above and below the number 0 



















Figure 4. 1 
Regression Standardzied Predicted Value 
 
Based on the results of the heteroscedasticity test output on the regression 
model as shown in figure 4.2, it can be seen that the points are above and below the 
number 0, and also the points are not only collected on one axis only. Thus it can 







6. Multiple Linear Regression Analysis Results 
 
Ghozali's (2018) multiple linear regression analysis aims to determine the 
degree of relationship between independent variables and dependent variables. In 
SPSS calculation version 22 generates the following data: 
Table 4. 15 
































1 (Constant) 11.589 1.524  7.603 .000   
X1 -.021 .016 -.076 -1.266 .207 .717 1.395 
X2 .347 .031 .579 11.048 .000 .951 1.052 
X3 -.024 .026 -.054 -.890 .374 .703 1.423 
Source: SPSS Data Processing 2021 
a. Dependent Variables: Tax Compliance 
 
Based on the table above, the regression equation is obtained as follows: 
 
Y = 11.589 + -0.021X1 + 0.0347X2 + 0.24X3 + e 
 
This table shows: 
 
a. A constant of 11.589 units, meaning that if an independent variable of love of 
money (X1), religiosity (X2), and distrust of fischus (X3), equal to zero then 
the tax compliance as dependent variable (Y) is 11,589 units. 
b. The coefficient value X1 = -0.021 unit, states that there is a negative influence 






units. This means that if the variable (X1) increases by 1 point then the tax 
compliance variable (Y) will increase by 0.021 units. 
c. The coefficient value X2 = 0.347 units, states that there is a positive influence 
between the variable religiosity (X2) with the variable dependent tax 
compliance (Y) of 0.347. This means that if the variable (X2) increases by 1 
point then the variable tax compliance (Y) will increase by 0.347 units. 
d. The coefficient value X3 = -0.024 unit states that there is a negative influence 
between the variable distrust of fischus (X3) with the tax compliance (Y) of 
0.024 units. This means that if the variable of (X3) increases by 1 point then the 
variable tax compliance (Y) will increase by -0.024 units. 
7. Hypothesis Test Results 
 
a. The goodness of Fit Test 
 
According to Ghozali (2018), a goodness of fit test was conducted to measure 
the accuracy of the sample regression function in estimating the actual value 
statistically. The goodness of fit model can be measured from the statistical value 
F which shows whether all independent variables included in the model have a 
mutual influence on dependent variables. 
The criteria for acceptance or rejection by (Ghozali, 2018) are as follows: 
 
1. If the significance value < 0.05, or F counts > F table then there is an effect of 
variable X simultaneously on variable Y. 
2. If the significance value > 0.05, or F counts < F of the table then there is no 
simultaneous influence of variable X on variable Y 






Table 4. 16 














1 Regression 533.632 3 177.877 44.997 .000b 
Residual 980.368 248 3.953   
Total 1514.000 251    
Source: SPSS Data Processing 2021 
 
Based on the above SPSS output known significance values for the effect of X1, 
X2 and X3 simultaneously on Y is 0.000 < 0.05 and the calculated F value is 44,997 
> F table 2,641. So it can be concluded that there is an effect of X1, X2, and X3 
simultaneously on Y. 
b. Partial Test (Statistical Test t) 
 
The t statistical test shows how far an individual independent variable affects in 
describing variations independent variables. The criteria for acceptance or rejection 
of hypotheses (Ghozali, 2018, pp. 98-99) are as follows: 
1) If the T value is greater than the table T value then the hypothesis is accepted. 
 
2) If the T value is smaller than the table's T value then the hypothesis is rejected. 
 
T table = t (α/2;n–k–1) = t (0,025 ; 248) = 1,97 
 





















X1 -.021 .016 -.076 -1.266 .207 
X2 .347 .031 .579 11.048 .000 
X3 -.024 .026 -.054 -.890 .374 








Based on table 4.16, the following conclusions are obtained: 
 
H1: Love of money has a negative impact on taxpayer compliance for 
taxpayers 
Known value of T is -1.266 less then the value of T table 1.97. So it can be 
concluded the first hypothesis is rejected because there is no influence between the 
variable love of money on tax compliance. 
H2: Religiosity of prospective taxpayers has a positive impact on tax 
compliance 
Known value of T value is 11.048 greater then the value of T table 1.97. So 
it can be concluded the second hypothesis is accepted because there is an influence 
of religiosity variable on tax compliance. 
H3: Taxpayer distrust of fischus has a negative impact on tax compliance 
 
Known value of T is -0.890 less then the value of T table 1.97. So it can be 
concluded the third hypothesis was rejected because there is no influence of the 
distrust of fischus on tax compliance 
c. Coefficient of Determination 
 
The coefficient of determination in essence measures how much the model 
equation's ability to describe variations contained independent variables. The R² 
value is between 0 and 1 (0 < R² < 1). A coefficient of determination can be 
calculated to determine the effect of independent variables on dependent variables. 
If the process of getting a high R² value is good, but if the R² value is low it does 
not mean the regression model is bad (Ghozali, 2018, p. 101). The table of results 






Table 4. 18 
Coefficient of Determination 
 
Model R R Square Adjusted R Aquare Std. Error of the 
Estimate 
1 .594a .352 .345 1.988 
Source: SPSS Data Processing 2021 
 
Based on the data in table 4.18 known R Square value of 0.352, this means that 
the X1, X2, and X3 variables simultaneously affect the variable Y. 
C. Discussion 
 
Based on the results of hypothesis testing using SPSS version 23 has been 
conducted by researchers, the results of the study were obtained as follows: 
1. The Influence of Love of Money on Taxpayers' Compliance 
 
Love of Money is a different view of money. View here in the sense of one's 
desire to earn more money, over-love excessive money, tend to pursue money and 
ambitious for money. This is in line with (Ajzen 1991) the proprietary theory of 
planned behavioral theory. 
The results of the study concluded that love of money (X1) does not 
influence the compliance of prospective taxpayers. This is evidenced by the value 
of the coefficient of love of money of -0.021, this means that the variable love of 
money tends to have a negative influence on dependent variables. While the T value 
for X1 is -1.266 less then the value of T table 1.97, this proves the first hypothesis 
of this study was rejected. 
Love of money as an independent variable would-be taxpayer does not 






(student) has not worked and does not have much money. So the level of money- 
loving behavior tends to be inconsistent. 
The results of this study are contrary to the results of the research 
(Ratnawardhani, Ernawati, and Fatimah 2020b) and (Ermawati and Afifi 2018). 
Because in their research, the love of money influences tax compliance. In contrast 
to the research of (Salim 2018), because in his research the variable love of money 
does not affect tax compliance. It can be assumed this is in line with this research. 
2. The Effect of Religiosity on The Compliance of Prospective Taxpayers 
Religiosity is a picture of a person's internal state that encourages him to 
behave, behave, and act by the teachings of his religion. This is in line with the 
theory of behavior, namely the Planned Behavior Theory (Ajzen 1991). 
The results prove religiosity influences the compliance of prospective 
taxpayers. This is evidenced by the value of the coefficient of religiosity (X2) of 
0.347, meaning religiosity has a positive influence on tax compliance. The higher 
the religiosity level of a prospective taxpayer the higher the level of compliance. 
Similarly, this variable is reinforced with a T value for X2 is 11.048 greater then 
value of T table 1.97. This means that hypotheses on religiosity variables are 
acceptable. 
This research is in frequency with proprietary research (Ermawati and Afifi 
2018)and (Utama and Wahyudi 2016). That is, the variable religiosity has a 
significant influence on taxpayer compliance. But in contrast to the research owned 
(Dwi, Tanno, and Novel 2019) which has the result that the variable religiosity does 






3. The Effect of Distrust on Fischus on The Compliance of Prospective Taxpayers 
Distrust of fischus can mean a lack of confidence in potential taxpayers. 
This distrust can arise because there is a misuse of state money and corruption 
committed by tax officials. This is in line with the theory of planned behavior, 
namely the behavior of a prospective taxpayer in obeying taxes has reason and 
motivation. 
The results prove that the hypothetical distrust of fischus is rejected. This is 
evidenced by the T value for X3 is -0.890 less then the value of T table 1.97 and a 
fischus distrust variable coefficient value of -0.024. The minus value in the 
coefficient value means that this variable negatively affects the compliance of 
prospective taxpayers. The lower the level of distrust of potential taxpayers, the 
lower the compliance rate of prospective taxpayers. 
The researchers assume many of the respondents (students) still have not 
interacted directly with fischus. So the results of the analysis of variable distrust of 
fischus have not a significant influence on tax compliance. 
These results are in line with proprietary studies (Güzel, Özer, and Özcan 
2019)and (Faizal et al. 2017). That could prove significantly that trust in fischus has 
a positive effect on improving taxpayer compliance. While in this study the 
variables used are negative variables, namely distrust of fischus. So the influence 










Based on the phenomenon, problem formulation, hypothesis, and 
research results can be concluded as follows: 
1. Love of money does not influence the compliance of prospective taxpayers. 
 
2. Religiosity has a positive influence on the compliance of prospective 
taxpayers. This corresponds to the initial hypotheticals of this study. 




Based on some of the conclusions outlined above, the researchers can provide 
the following suggestions: 
1. For prospective taxpayers are expected to be able to control individual 
behavior that impacts the general welfare. Because it can be concluded 
when prospective taxpayers attach too much importance to personal needs 
in taxation will affect the level of tax compliance. 
2. For the government is expected to be a consideration for the government to 
minimize actions that can reduce the confidence of taxpayers because thus 
taxpayer compliance can increase. 
3. For academics, should learn about potential variables to the compliance of 
private taxpayers such as variable quality of service of tax officers, etc. So 











In conducting this research cannot be separated from the limitations of the 
limitations owned by this study. The limitations of the limitations that this study 
has are as follows: 
1. Respondents in this study were limited to only prospective taxpayers at 
Pancasakti Tegal University 
2. Existing variables are only measured based on respondent's recognition. 
 
3. Some variables have not significantly affected tax compliance, so it is 
expected that further research can provide variables that have the potential 
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A. IDENTITAS RESPONDEN 
Beri tanda ceklis (√) pada identitas pengenal Saudara/i. 
 
1. Nama Lengkap : 
2. Agama : Islam Katolik Kristen 
Hindu  Budha 
3. Jenis Kelamin : Pria Wanita 
4.   Umur : <20 >20 
5. Progam Studi : Akuntansi Pajak 
6. Sudah Memiliki NPWP : Ya Tidak 
 
B. INSTRUKSI 
Isilah dengan memberi tanda ceklis (√) pada kolom yang mewakili jawaban saudara/i, 
dimana: 
SS : Sangat Setuju 
S : Setuju 
N : Netral 
TS : Tidak Setuju 
STS : Sangat Tidak Setuju 
Kepatuhan Pajak 
(Utama and Wahyudi, 2016) 
 
No Pernyataan STS TS N S SS 
1. Membayar pajak merupakan bentuk 
partisipasi  dalam menunjang 
pembangunan negara. 
     
2. Sebagai Calon WP, saya melakukan 
pembukuan atau pencatatan dengan 
benar. 
     
3. Sebagai Calon WP, saya telah 
menghitung pajak terutang dengan benar 
dalam SPT masa dan tahunan. 
     
4. Saya selalu menyetor dan melaporkan 
SPT masa dengan tepat waktu setiap 
bulannya. 









5. Saya tepat waktu dalam menyampaikan 
SPT tahunan setiap tahunnya. 
     
6. Saya bersedia memenuhi kewajiban atas 
tunggakan pajak selama ini, jika ada . 
     
 
 
Kecintaan Terhadap Uang 
(Ratnawardhani, Ernawati, and Fatimah, 2020b) 
 
No Pernyataan STS TS N S SS 
1. Uang adalah simbol kesuksesan      
2. Uang merupakan cerminan dari prestasi 
seseorang 
     
3. Uang akan membantu saya dalam 
mengekspresikan kompetensi dan 
kemampuan diri 
     
4. Saya menghargai uang dengan sangat 
tinggi 
     
5. Uang membuat orang menghormati saya      
6. Uang bisa memberikan saya kesempatan 
untuk dapat menjadi apa yang saya 
inginkan 
     
7. Uang memberi saya kebebasan      
8. Uang itu penting      
9. Saya mengalokasikan uang saya dengan 
sangat baik 
     
10. Uang memperkuat saya untuk dapat 
bekerja lebih keras 





No Pernyataan STS TS N S SS 
1. Jangan berani melakukan upaya 
kecurangan karena Tuhan tentu tahu 
     
2. Jangan berani melakukan upaya 
kejahatan karena tentu akan ada balasan 
dari Tuhan 
     
3. Yakin bahwa Tuhan tahu semua yang 
saya lakukan 







4. Saya mengetahui apa yang boleh dan 
tidak boleh dilakukan dalam ajaran 
agama 
     
5. Saya sering mengunjungi rumah ibadah 
agama yang saya percaya 
     
6. Saya berdoa untuk kesuksesan bisnis 
saya 
     
7. Jujur dalam berbagai perbuatan sesuai 
dengan perintah agama 
     
8. Hati saya merasa lega saat saya 
mengingat Tuhan 
     
9. Bertanggung jawab dengan kewajiban 
sesuai dengan perintah agama 
     
10. Bekerja keras untuk mengembangkan 
bisnis sesuai dengan perintah agama 




Ketidakpercayaan Terhadap Fiskus 
(Salim, 2018) 
 
No Pernyataan STS TS N S SS 
1. Saya merasa pengalokasian pajak di 
daerah belum optimal 
     
2. Pelayanan pajak yang saya harapkan 
belum memuaskan 
     
3. Aparat pajak belum membekali diri 
dalam melayani masalah Wajib Pajak 
     
4. Aparat pajak belum bersikap 
professional 
     
5. Aparat pajak belum bertransparasi dalam 
setiap kegiataanya 
     
6. Aparat pajak belum memberikan rasa 
aman kepada Wajib Pajak ketika 
melaksanakan kegiatan perpajakan 










No Name Gender Religion Age Course Semester 
1 Abdul Ghofur Man Islam 20 Accounting IV 
2 Achmad Muzaki Man Islam 22 Accounting IV 
3 Akmal Dwi Firmasnyah Man Islam 20 Accounting IV 
4 Anugerah Sulistiya Wibawa Man Islam 22 Accounting IV 
5 Arief Bisry Musthofa Man Islam 21 Accounting IV 
6 Arlisna Putri Sawoko Woman Islam 20 Accounting IV 
7 Astri Zahrotul Maghni Woman Islam 21 Accounting IV 
8 Astrid Dwi Yuli Arna Woman Islam 21 Accounting IV 
9 Bagus Maulana Man Islam 22 Accounting IV 
10 Balkis Woman Islam 21 Accounting IV 
11 Daffa Favian Prasetyo Man Islam 25 Accounting IV 
12 Della Safitri Woman Islam 22 Accounting IV 
13 Dewi Ayu Ragillia Woman Islam 26 Accounting IV 
14 Dharmawan Muhammad Amanullah Man Islam 20 Accounting IV 
15 Dita Susanti Woman Islam 21 Accounting IV 
16 Dwi Putra Febrianto Man Islam 20 Accounting IV 
17 Eka Febry Setia Rini Woman Islam 21 Accounting IV 
18 Fajar Maulana Ibrahim Man Islam 20 Accounting IV 
19 Farah Dilah Nur Faiqo Woman Islam 22 Accounting IV 
20 Fitri Amalia Woman Islam 19 Accounting IV 
21 Fitri Khodijah Woman Islam 21 Accounting IV 
22 Fitria Ismawati Woman Islam 21 Accounting IV 
23 Hana Melati Putri Woman Islam 21 Accounting IV 
24 Hayyin Nurfattoni Man Islam 19 Accounting IV 
25 Hendra Moko Man Islam 24 Accounting IV 
26 Iftitah Afitiyanti Woman Islam 20 Accounting IV 
27 Indra Drmawan Man Islam 21 Accounting IV 
28 Irhas Lufnj Arnauval Man Islam 20 Accounting IV 
29 Ismi Nadila Woman Islam 22 Accounting IV 
30 Izatul Amaliyag Woman Islam 23 Accounting IV 
31 Kevin Indriawan Sio Man Christian 21 Accounting IV 
32 Listia Sukmawati Woman Islam 22 Accounting IV 
33 Lufi Nur Meliyana Woman Islam 21 Accounting IV 







35 Maulana Saefurrifqi Man Islam 22 Accounting IV 
36 Maulia Apria Man Islam 23 Accounting IV 
37 Megawati Woman Islam 20 Accounting IV 
38 Mochamad Ananda Fadilah Man Islam 20 Accounting IV 
39 Muhammad Alwi Rizku Man Islam 21 Accounting IV 
40 Muhammad David Man Islam 21 Accounting IV 
41 Muhammad Estubagus Salim Man Islam 22 Accounting IV 
42 Muhammad Hilda Iskandar Man Islam 21 Accounting IV 
43 Muhammad Jayadi Man Islam 21 Accounting IV 
44 Mukhamad Husni Rojabi Man Islam 23 Accounting IV 
45 Mukhamamad Dani Man Islam 21 Accounting IV 
46 Nana Ariantama Woman Islam 19 Accounting IV 
47 Narulita Awaliyani Woman Islam 21 Accounting IV 
48 Nauval Muaffaq Man Islam 21 Accounting IV 
49 Niken Nur Indahsari Woman Islam 23 Accounting IV 
50 Nur Laila Woman Islam 21 Accounting IV 
51 Nur Utami Nimah Woman Islam 21 Accounting IV 
52 Nurul Janah Woman Islam 22 Accounting IV 
53 Oktafriningsih Dwi Puspitasari Woman Islam 21 Accounting IV 
54 Qurrotu Ainin Nisa Woman Islam 20 Accounting IV 
55 Raihan Man Islam 20 Accounting IV 
56 Raka Andika Kamajaya Man Christian 21 Accounting IV 
57 Rani Yulianti Woman Islam 22 Accounting IV 
58 Riska Aghniasafutri Woman Islam 21 Accounting IV 
59 Risqi Tri Rachmawati Woman Islam 20 Accounting IV 
60 Rizmi Alifah Hidayah Woman Islam 22 Accounting IV 
61 Sefia Evana Woman Islam 19 Accounting IV 
62 Sekar Wulan Nur Irsan Woman Islam 23 Accounting IV 
63 Shella Tri Selviani Woman Islam 22 Accounting IV 
64 Sifa Salsabila Fitri Woman Islam 20 Accounting IV 
65 Slamet Doa Sufrenki Man Islam 20 Accounting IV 
66 Swastika Mawar Adelia Woman Islam 20 Accounting IV 
67 Tanti Kusuma Wahyuni Woman Islam 22 Accounting IV 
68 Titi Sagita K Woman Islam 21 Accounting IV 
69 Vanessa Nur Setyaningsih Woman Islam 20 Accounting IV 
70 Wilma Catur Pirantika Woman Islam 21 Accounting IV 
71 Wulan Permata Sari Woman Islam 20 Accounting IV 
72 Xena Milleni C S Woman Islam 22 Accounting IV 







74 Abdul Ghofar Sidiq Man Islam 20 Taxation IV 
75 Adelita Yulianti Woman Islam 20 Taxation IV 
76 Agung Prasetya Man Islam 22 Taxation IV 
77 Alfina Famiga Damayanti Woman Islam 20 Taxation IV 
78 Andrian Maulana Rohman Man Islam 21 Taxation IV 
79 Annas Nurfikri Man Islam 21 Taxation IV 
80 Dita Yanasari Woman Islam 20 Taxation IV 
81 Januar Farah Fairus Man Islam 23 Taxation IV 
82 Nanda Dava Sadewa Man Islam 20 Taxation IV 
83 Putri Aulia Arfani Woman Islam 20 Taxation IV 
84 Riskyana Firda Aulia Woman Islam 20 Taxation IV 
85 Rizki Maylinda Manik Woman Islam 22 Taxation IV 
86 Aenan Salsabila Woman Islam 23 Accounting VI 
87 Afni Nur Woman Islam 23 Accounting VI 
88 Afni Nur Zakia Woman Islam 20 Accounting VI 
89 Ana Novita Sari Woman Islam 23 Accounting VI 
90 Andan Saptika Sari Woman Islam 22 Accounting VI 
91 Anikkhotul Arofat Woman Islam 22 Accounting VI 
92 Aprilia Dian Kusumaningtyas Woman Islam 22 Accounting VI 
93 Aza Fitriyah Woman Islam 22 Accounting VI 
94 Bachtiar Maula Man Islam 22 Accounting VI 
95 Bina Ba'Asta Mu'Mina Woman Islam 20 Accounting VI 
96 Burhanuddin Man Islam 21 Accounting VI 
97 Cahyati Agustin Woman Islam 21 Accounting VI 
98 Catur Ari Shilihati Woman Islam 24 Accounting VI 
99 Cholifatul Ma'Rifah Woman Islam 22 Accounting VI 
100 Citra Melyasari Woman Islam 20 Accounting VI 
101 Desi Setyawan Man Islam 23 Accounting VI 
102 Devi Larasati Woman Islam 22 Accounting VI 
103 Devi Sartika Wulandari Woman Islam 21 Accounting VI 
104 Devi Yulianti Woman Islam 23 Accounting VI 
105 Dewi Yulianah Woman Islam 22 Accounting VI 
106 Dian Rizqi Man Islam 23 Accounting VI 
107 Dila Audia Monica Woman Islam 23 Accounting VI 
108 Dini Juniar Man Islam 21 Accounting VI 
109 Diyah Nurul Fadhilah Woman Islam 21 Accounting VI 
110 Dwi Yuniar Ade Lestari Woman Islam 24 Accounting VI 
111 Edi Kiswanto Man Islam 22 Accounting VI 







113 Eka Suliswati Woman Islam 20 Accounting VI 
114 Eka Wiji Kuswati Woman Islam 23 Accounting VI 
115 Elsa Triyani Woman Islam 22 Accounting VI 
116 Erika Woman Islam 22 Accounting VI 
117 Erma Aulia Safitri Woman Islam 23 Accounting VI 
118 Fahmi Setiawan Man Islam 21 Accounting VI 
119 Faisal Gunawan Man Islam 23 Accounting VI 
120 Feida Estalila Woman Islam 20 Accounting VI 
121 Fitri Nur Khotimah Woman Islam 21 Accounting VI 
122 Fitroh Choerunnisa Woman Islam 21 Accounting VI 
123 Friska Dwi Septiana Woman Islam 21 Accounting VI 
124 Galih Prasetyo Man Islam 21 Accounting VI 
125 Hanif Asyfilla Putra Man Islam 20 Accounting VI 
126 Hopan Barasatya Man Islam 21 Accounting VI 
127 Khofifah Puji Utami Woman Islam 21 Accounting VI 
128 Lili Safitri Woman Islam 21 Accounting VI 
129 M Agung Yulianto Man Islam 23 Accounting VI 
130 M. Fahrur Rozi Man Islam 21 Accounting VI 
131 Meylenia Rizqi Imani Woman Islam 20 Accounting VI 
132 Misbakhul Anam Man Islam 22 Accounting VI 
133 Moh. Fahrur Rozi Man Islam 20 Accounting VI 
134 Muhammad Prabowo Man Islam 23 Accounting VI 
135 Nabila Rizki Amalia Woman Islam 22 Accounting VI 
136 Nila Wulan Maharani Woman Islam 21 Accounting VI 
137 Nilna Ainy Mazaya Woman Islam 20 Accounting VI 
138 Nir Viana Sanjaya Woman Islam 22 Accounting VI 
139 Noni Sulistianingrum Woman Islam 20 Accounting VI 
140 Novitami Dwi Aryani Woman Islam 22 Accounting VI 
141 Putri Ayu Wulandari Woman Islam 24 Accounting VI 
142 Rafika Nur Woman Islam 20 Accounting VI 
143 Ricky Purnomo Man Islam 23 Accounting VI 
144 Rissa Woman Islam 21 Accounting VI 
145 Rissa Rosita Woman Islam 22 Accounting VI 
146 Rizki Eviyani Woman Islam 21 Accounting VI 
147 Rosmawati Woman Islam 20 Accounting VI 
148 Rusy Dwi K Woman Islam 22 Accounting VI 
149 Sanita Yuliswari Woman Islam 20 Accounting VI 
150 Sanita Yuliswari Woman Islam 20 Accounting VI 







152 Sindy Pratiwi Woman Islam 22 Accounting VI 
153 Sinka Septiyani Woman Islam 20 Accounting VI 
154 Sri Jayanti Woman Islam 22 Accounting VI 
155 Susi Oktafiyani Woman Islam 22 Accounting VI 
156 Susi Susanti Woman Christian 22 Accounting VI 
157 Tasya Maulida Woman Islam 23 Accounting VI 
158 Tediansah Man Islam 21 Accounting VI 
159 Trisnawati Woman Islam 20 Accounting VI 
160 Vivi Alvionita Woman Islam 22 Accounting VI 
161 Wafiq Nur Azizah Woman Islam 22 Accounting VI 
162 Wahyu Adi Pamungkas Man Islam 23 Accounting VI 
163 Wiwit Ayu Luckyta Sari Woman Islam 23 Accounting VI 
164 Yudis Prastyono Man Islam 22 Accounting VI 
165 Zulfatuni'Mah Woman Islam 23 Accounting VI 
166 Fatkhurrohman Man Islam 23 Taxation VI 
167 Inas Nabilah Woman Islam 21 Taxation VI 
168 Ade Khoerunnisa Cantik Woman Islam 21 Accounting VIII 
169 Agung Supriyanto Man Islam 23 Accounting VIII 
170 Agustina Woman Islam 22 Accounting VIII 
171 Ahmad Multazam Efendi Man Islam 25 Accounting VIII 
172 Amanda Nafissa Hapsari Woman Islam 23 Accounting VIII 
173 Arde Purnomo Man Islam 24 Accounting VIII 
174 Astri Gita Yulianti Man Islam 23 Accounting VIII 
175 Auda Nurizza Woman Islam 21 Accounting VIII 
176 Bayu Ega Pratama Man Islam 25 Accounting VIII 
177 Brilliya Putri Nuvilla Woman Islam 23 Accounting VIII 
178 Dewi Indriyani Woman Islam 22 Accounting VIII 
179 Diah Ayu Citoresmi Woman Islam 21 Accounting VIII 
180 Diah Kurniasih Woman Islam 21 Accounting VIII 
181 Dian Budiarti Woman Islam 25 Accounting VIII 
182 Dian Fitria Azizah Woman Islam 21 Accounting VIII 
183 Dian Ramadhani Woman Islam 23 Accounting VIII 
184 Dita Melani Woman Islam 23 Accounting VIII 
185 Dwi Garnis Dirdaus Woman Islam 24 Accounting VIII 
186 Dwi Handayani Woman Islam 23 Accounting VIII 
187 Dwinanda Aditya Lestari Woman Islam 22 Accounting VIII 
188 Ega Subardini Woman Islam 22 Accounting VIII 
189 Ela Latifatun Woman Islam 23 Accounting VIII 







191 Fadholi Nur Akbar Man Islam 22 Accounting VIII 
192 Fista Wahyuning Tias Woman Islam 21 Accounting VIII 
193 Hana Agustina Woman Islam 22 Accounting VIII 
194 Handi Man Khonghucu 21 Accounting VIII 
195 Haritsatwika H. W. Man Islam 21 Accounting VIII 
196 Himmatin Atiq Woman Islam 21 Accounting VIII 
197 Iif Fitriatun Nufus Woman Islam 22 Accounting VIII 
198 Indah Dwi Hastuti Woman Islam 23 Accounting VIII 
199 Indah Listiawati Woman Islam 24 Accounting VIII 
200 Indi Ulifia Salsabila Woman Islam 22 Accounting VIII 
201 Iqbal Ramadhani Man Islam 24 Accounting VIII 
202 Irfan Maulana Man Islam 24 Accounting VIII 
203 Kresna Pramasepta Putra Man Islam 22 Accounting VIII 
204 Lucky Chandra Nugraha Man Islam 21 Accounting VIII 
205 Lutfiyatul Latifah Woman Islam 21 Accounting VIII 
206 Muhammad Alief Ramadhan Man Islam 25 Accounting VIII 
207 Muhammad Khanafi Man Islam 23 Accounting VIII 
208 Muhammad Rosyadi Man Islam 22 Accounting VIII 
209 Muhammad Zaky Imadduddin Man Islam 24 Accounting VIII 
210 Mulyani Woman Islam 24 Accounting VIII 
211 Mustika Devi Amalia Woman Islam 25 Accounting VIII 
212 Nadia Nurul Imana Woman Islam 23 Accounting VIII 
213 Nanda Agung Kurniawan Man Islam 23 Accounting VIII 
214 Nilan Woman Islam 21 Accounting VIII 
215 Nilu Pradita Sari Woman Islam 21 Accounting VIII 
216 Nisa Lutfiati Woman Islam 24 Accounting VIII 
217 Nok Ranti Woman Islam 23 Accounting VIII 
218 Nur Alfi Laeliyah Woman Islam 23 Accounting VIII 
219 Nur Chasanah Woman Islam 22 Accounting VIII 
220 Putri Utami Woman Islam 22 Accounting VIII 
221 Rahma Radikasmarani.A.A Woman Islam 21 Accounting VIII 
222 Rani Artalia Briliyani Woman Islam 24 Accounting VIII 
223 Refani Ayunita Woman Islam 23 Accounting VIII 
224 Revi Indriana Woman Islam 24 Accounting VIII 
225 Reza Maulana Azhar Man Islam 23 Accounting VIII 
226 Rindiana Agustina Woman Islam 22 Accounting VIII 
227 Riska Trisnawati Woman Islam 21 Accounting VIII 
228 Risma Oktaviana Nur Rizki Woman Islam 22 Accounting VIII 







230 Rokhayatun Woman Islam 23 Accounting VIII 
231 Sagita Nur Aeni Man Islam 23 Accounting VIII 
232 Salsa Nabilah Woman Islam 24 Accounting VIII 
233 Sausan Woman Islam 22 Accounting VIII 
234 Shinta Amelia Erfan Woman Christian 24 Accounting VIII 
235 Sinta Wijaya Woman Islam 24 Accounting VIII 
236 Siroj Jafara Man Islam 23 Accounting VIII 
237 Siti Maslikhini Woman Islam 22 Accounting VIII 
238 Siti Nur Kholidah Woman Islam 21 Accounting VIII 
239 Suci Nurhikmah Woman Islam 22 Accounting VIII 
240 Tamia Gralnis Woman Islam 23 Accounting VIII 
241 Thoriq Mulya Milady Man Islam 20 Accounting VIII 
242 Tia Amaliyah Woman Islam 24 Accounting VIII 
243 Uci Eva Ana Woman Islam 24 Accounting VIII 
244 Umiyatun Hasanah Woman Islam 22 Accounting VIII 
245 Vivian Jamali Woman Islam 20 Accounting VIII 
246 Vonni Diah Ayuni Iman Woman Islam 22 Accounting VIII 
247 Wreda Adi Irawan Man Islam 24 Accounting VIII 
248 Wulan Safitri Woman Islam 23 Accounting VIII 
249 Yogi Prasetyo Man Islam 23 Accounting VIII 
250 Yuli Sartika Woman Islam 24 Accounting VIII 
251 Yunita Handayani Woman Islam 22 Accounting VIII 











N Minimum Maximum Mean Std. Deviation 
X1 252 16 50 34.34 9.025 
X2 252 32 50 44.11 4.098 
X3 252 8 30 21.69 5.666 
Y 252 18 30 25.67 2.456 









X1.1 X1.2 X1.3 X1.4 X1.5 X1.6 X1.7 X1.8 X1.9 X1.10 Total_X1 




.000 .000 .000 .000 .000 .000 .000 .000 .000 .000 
 N 252 252 252 252 252 252 252 252 252 252 252 
X1.2 Pearson Correlation .623** 1 .557** .549** .578** .601** .567** .448** .227** .535** .751** 
 
Sig. (2-tailed) .000 
 
.000 .000 .000 .000 .000 .000 .000 .000 .000 
 N 252 252 252 252 252 252 252 252 252 252 252 
X1.3 Pearson Correlation .605** .557** 1 .677** .580** .638** .581** .499** .230** .528** .776** 
 
Sig. (2-tailed) .000 .000 
 
.000 .000 .000 .000 .000 .000 .000 .000 
 N 252 252 252 252 252 252 252 252 252 252 252 
X1.4 Pearson Correlation .585** .549** .677** 1 .623** .663** .636** .531** .257** .596** .807** 
 Sig. (2-tailed) .000 .000 .000  .000 .000 .000 .000 .000 .000 .000 
 N 252 252 252 252 252 252 252 252 252 252 252 
X1.5 Pearson Correlation .627** .578** .580** .623** 1 .688** .680** .587** .245** .598** .823** 
 Sig. (2-tailed) .000 .000 .000 .000  .000 .000 .000 .000 .000 .000 
 N 252 252 252 252 252 252 252 252 252 252 252 
X1.6 Pearson Correlation .611** .601** .638** .663** .688** 1 .658** .546** .327** .621** .838** 
 Sig. (2-tailed) .000 .000 .000 .000 .000  .000 .000 .000 .000 .000 
 N 252 252 252 252 252 252 252 252 252 252 252 
X1.7 Pearson Correlation .647** .567** .581** .636** .680** .658** 1 .564** .277** .598** .820** 
 Sig. (2-tailed) .000 .000 .000 .000 .000 .000  .000 .000 .000 .000 
 N 252 252 252 252 252 252 252 252 252 252 252 











.000 .000 .000 
 N 252 252 252 252 252 252 252 252 252 252 
X1.9 Pearson Correlation .280** .227** .230** .257** .245** .327** .277** .333** 1 .355** .453** 
 Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000  .000 .000 
 N 252 252 252 252 252 252 252 252 252 252 252 
X1.10 Pearson Correlation .570** .535** .528** .596** .598** .621** .598** .521** .355** 1 .777** 
 Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000  .000 
 N 252 252 252 252 252 252 252 252 252 252 252 
Total_X1 Pearson Correlation .814** .751** .776** .807** .823** .838** .820** .743** .453** .777** 1 
 
Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 
 
 N 252 252 252 252 252 252 252 252 252 252 252 
**. Correlation is significant at the 0.01 level (2-tailed). 
 





X2.1 X2.2 X2.3 X2.4 X2.5 X2.6 X2.7 X2.8 X2.9 X2.10 Total_X2 




.000 .000 .002 .000 .000 .000 .000 .000 .000 .000 
 N 252 252 252 252 252 252 252 252 252 252 252 
X2.2 Pearson Correlation .276** 1 .257** .180** .178** .331** .304** .287** .294** .204** .570** 
 
Sig. (2-tailed) .000 
 
.000 .004 .004 .000 .000 .000 .000 .001 .000 
 N 252 252 252 252 252 252 252 252 252 252 252 
X2.3 Pearson Correlation .238** .257** 1 .204** .154* .356** .257** .264** .278** .275** .576** 
 
Sig. (2-tailed) .000 .000 
 
.001 .015 .000 .000 .000 .000 .000 .000 
 N 252 252 252 252 252 252 252 252 252 252 252 










.005 .001 .000 .000 .000 .001 .000 
 N 252 252 252 252 252 252 252 252 252 252 
X2.5 Pearson Correlation .334** .178** .154* .178** 1 .228** .283** .204** .221** .226** .533** 
 Sig. (2-tailed) .000 .004 .015 .005  .000 .000 .001 .000 .000 .000 
 N 252 252 252 252 252 252 252 252 252 252 252 
X2.6 Pearson Correlation .298** .331** .356** .210** .228** 1 .330** .320** .297** .284** .634** 
 Sig. (2-tailed) .000 .000 .000 .001 .000  .000 .000 .000 .000 .000 
 N 252 252 252 252 252 252 252 252 252 252 252 
X2.7 Pearson Correlation .227** .304** .257** .341** .283** .330** 1 .209** .337** .243** .603** 
 Sig. (2-tailed) .000 .000 .000 .000 .000 .000  .001 .000 .000 .000 
 N 252 252 252 252 252 252 252 252 252 252 252 
X2.8 Pearson Correlation .324** .287** .264** .247** .204** .320** .209** 1 .293** .180** .578** 
 Sig. (2-tailed) .000 .000 .000 .000 .001 .000 .001  .000 .004 .000 
 N 252 252 252 252 252 252 252 252 252 252 252 
X2.9 Pearson Correlation .260** .294** .278** .331** .221** .297** .337** .293** 1 .234** .606** 
 Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000  .000 .000 
 N 252 252 252 252 252 252 252 252 252 252 252 
X2.10 Pearson Correlation .228** .204** .275** .214** .226** .284** .243** .180** .234** 1 .528** 
 Sig. (2-tailed) .000 .001 .000 .001 .000 .000 .000 .004 .000  .000 
 N 252 252 252 252 252 252 252 252 252 252 252 
Total_X2 Pearson Correlation .604** .570** .576** .528** .533** .634** .603** .578** .606** .528** 1 
 
Sig. (2-tailed) .000 .000 .000 .000 .000 .000 .000 .000 .000 .000 
 
 N 252 252 252 252 252 252 252 252 252 252 252 
**. Correlation is significant at the 0.01 level (2-tailed). 









X3.1 X3.2 X3.3 X3.4 X3.5 X3.6 Total_X3 




.000 .000 .000 .000 .000 .000 
 N 252 252 252 252 252 252 252 
X3.2 Pearson Correlation .580** 1 .657** .583** .662** .623** .826** 
 Sig. (2-tailed) .000  .000 .000 .000 .000 .000 
 N 252 252 252 252 252 252 252 
X3.3 Pearson Correlation .578** .657** 1 .643** .634** .674** .843** 
 Sig. (2-tailed) .000 .000  .000 .000 .000 .000 
 N 252 252 252 252 252 252 252 
X3.4 Pearson Correlation .590** .583** .643** 1 .657** .687** .832** 
 
Sig. (2-tailed) .000 .000 .000 
 
.000 .000 .000 
 N 252 252 252 252 252 252 252 
X3.5 Pearson Correlation .592** .662** .634** .657** 1 .680** .845** 
 Sig. (2-tailed) .000 .000 .000 .000  .000 .000 
 N 252 252 252 252 252 252 252 
X3.6 Pearson Correlation .598** .623** .674** .687** .680** 1 .854** 
 Sig. (2-tailed) .000 .000 .000 .000 .000  .000 
 N 252 252 252 252 252 252 252 
Total_X3 Pearson Correlation .788** .826** .843** .832** .845** .854** 1 
 
Sig. (2-tailed) .000 .000 .000 .000 .000 .000 
 
 N 252 252 252 252 252 252 252 









Y.1 Y.2 Y.3 Y.4 Y.5 Y.6 Total_Y 




.917 .222 .008 .785 .868 .000 
 N 252 252 252 252 252 252 252 
Y.2 Pearson Correlation .007 1 .348** .165** .180** .217** .580** 
 Sig. (2-tailed) .917  .000 .009 .004 .001 .000 
 N 252 252 252 252 252 252 252 
Y.3 Pearson Correlation .077 .348** 1 .215** .187** .303** .654** 
 Sig. (2-tailed) .222 .000  .001 .003 .000 .000 
 N 252 252 252 252 252 252 252 
Y.4 Pearson Correlation .166** .165** .215** 1 .172** .237** .582** 
 
Sig. (2-tailed) .008 .009 .001 
 
.006 .000 .000 
 N 252 252 252 252 252 252 252 
Y.5 Pearson Correlation .017 .180** .187** .172** 1 .128* .496** 
 Sig. (2-tailed) .785 .004 .003 .006  .042 .000 
 N 252 252 252 252 252 252 252 
Y.6 Pearson Correlation .011 .217** .303** .237** .128* 1 .596** 
 Sig. (2-tailed) .868 .001 .000 .000 .042  .000 
 N 252 252 252 252 252 252 252 
Total_Y Pearson Correlation .386** .580** .654** .582** .496** .596** 1 
 
Sig. (2-tailed) .000 .000 .000 .000 .000 .000 
 
 N 252 252 252 252 252 252 252 
**. Correlation is significant at the 0.01 level (2-tailed). 
*. Correlation is significant at the 0.05 level (2-tailed). 
 
 
Appendix 5  







N of Items 
.920 10 
 

























































Classic Assumption Test 
1. Normality 

















252 252 252 252 252 
Normal Parametersa,b Mean 34.34 44.11 21.69 25.67 .0000000 
 Std. Deviation 9.025 4.098 5.666 2.456 1.97632162 
Most Extreme Differences Absolute .134 .134 .170 .139 .047 
 Positive .088 .075 .093 .100 .033 
 Negative -.134 -.134 -.170 -.139 -.047 
Test Statistic  .134 .134 .170 .139 .047 
Asymp. Sig. (2-tailed)  .000c .000c .000c .000c .200c,d 
a. Test distribution is Normal. 
b. Calculated from data. 
c. Lilliefors Significance Correction. 




















Sig. B Std. Error Beta 
1 (Constant) 11.589 1.524 
 
7.603 .000 
 X1 -.021 .016 -.076 -1.266 .207 
 X2 .347 .031 .579 11.048 .000 
 X3 -.024 .026 -.054 -.890 .374 


































B Std. Error Beta Tolerance VIF 




 X1 -.021 .016 -.076 -1.266 .207 .717 1.395 
 X2 .347 .031 .579 11.048 .000 .951 1.052 
 X3 -.024 .026 -.054 -.890 .374 .703 1.423 





























B Std. Error Beta Tolerance VIF 




 X1 -.021 .016 -.076 -1.266 .207 .717 1.395 
 X2 .347 .031 .579 11.048 .000 .951 1.052 
 X3 -.024 .026 -.054 -.890 .374 .703 1.423 



















Adjusted R Square 
Std. Error of the 
Estimate 
1 .594a .352 .345 1.988 
a. Predictors: (Constant), X3, X2, X1 
 








(one tail test) 
0,1 0,05 0,025 0,01 
(two tail test) 
df 0,2 0,1 0,05 0,02 
1 0,951 0,988 0,997 0,9995 
2 0,800 0,900 0,950 0,980 
3 0,687 0,805 0,878 0,934 
4 0,608 0,729 0,811 0,882 
5 0,551 0,669 0,754 0,833 
6 0,507 0,621 0,707 0,789 
7 0,472 0,582 0,666 0,750 
8 0,443 0,549 0,632 0,715 
9 0,419 0,521 0,602 0,685 
10 0,398 0,497 0,576 0,658 
11 0,380 0,476 0,553 0,634 
12 0,365 0,458 0,532 0,612 
13 0,351 0,441 0,514 0,592 
14 0,338 0,426 0,497 0,574 
15 0,327 0,412 0,482 0,558 
16 0,317 0,400 0,468 0,543 
17 0,308 0,389 0,456 0,529 
18 0,299 0,378 0,444 0,516 
19 0,291 0,369 0,433 0,503 
20 0,284 0,360 0,423 0,492 
25 0,255 0,323 0,381 0,445 
50 0,181 0,231 0,273 0,322 
100 0,128 0,164 0,195 0,230 
150 0,105 0,134 0,159 0,189 
200 0,091 0,116 0,138 0,164 
240 0,083 0,106 0,126 0,149 
245 0,082 0,105 0,125 0,148 
246 0,082 0,105 0,125 0,148 
247 0,081 0,104 0,124 0,147 
248 0,081 0,104 0,124 0,147 
249 0,081 0,104 0,124 0,147 
250 0,081 0,104 0,124 0,146 








dk 1 2 3 4 5 
1 161,448 199,500 215,707 224,583 230,162 
2 18,513 19,000 19,164 19,247 19,296 
3 10,128 9,552 9,277 9,117 9,013 
4 7,709 6,944 6,591 6,388 6,256 
5 6,608 5,786 5,409 5,192 5,050 
6 5,987 5,143 4,757 4,534 4,387 
7 5,591 4,737 4,347 4,120 3,972 
8 5,318 4,459 4,066 3,838 3,687 
9 5,117 4,256 3,863 3,633 3,482 
10 4,965 4,103 3,708 3,478 3,326 
11 4,844 3,982 3,587 3,357 3,204 
12 4,747 3,885 3,490 3,259 3,106 
13 4,667 3,806 3,411 3,179 3,025 
14 4,600 3,739 3,344 3,112 2,958 
15 4,543 3,682 3,287 3,056 2,901 
16 4,494 3,634 3,239 3,007 2,852 
17 4,451 3,592 3,197 2,965 2,810 
18 4,414 3,555 3,160 2,928 2,773 
19 4,381 3,522 3,127 2,895 2,740 
20 4,351 3,493 3,098 2,866 2,711 
21 4,325 3,467 3,072 2,840 2,685 
22 4,301 3,443 3,049 2,817 2,661 
23 4,279 3,422 3,028 2,796 2,640 
24 4,260 3,403 3,009 2,776 2,621 
25 4,242 3,385 2,991 2,759 2,603 
50 4,034 3,183 2,790 2,557 2,400 
100 3,936 3,087 2,696 2,463 2,305 
150 3,904 3,056 2,665 2,432 2,274 
200 3,888 3,041 2,650 2,417 2,259 
245 3,880 3,033 2,641 2,408 2,251 
246 3,880 3,033 2,641 2,408 2,251 
247 3,879 3,032 2,641 2,408 2,251 
248 3,879 3,032 2,641 2,408 2,250 
249 3,879 3,032 2,641 2,408 2,250 
250 3,879 3,032 2,641 2,408 2,250 









untuk Uji Satu Pihak (one tail test) 
0,1 0,05 0,025 0,01 
untuk Uji Dua Pihak (two tail test) 
df 0,2 0,1 0,05 0,02 
1 3,078 6,314 12,706 31,821 
2 1,886 2,920 4,303 6,965 
3 1,638 2,353 3,182 4,541 
4 1,533 2,132 2,776 3,747 
5 1,476 2,015 2,571 3,365 
6 1,440 1,943 2,447 3,143 
7 1,415 1,895 2,365 2,998 
8 1,397 1,860 2,306 2,896 
9 1,383 1,833 2,262 2,821 
10 1,372 1,812 2,228 2,764 
11 1,363 1,796 2,201 2,718 
12 1,356 1,782 2,179 2,681 
13 1,350 1,771 2,160 2,650 
14 1,345 1,761 2,145 2,624 
15 1,341 1,753 2,131 2,602 
16 1,337 1,746 2,120 2,583 
17 1,333 1,740 2,110 2,567 
18 1,330 1,734 2,101 2,552 
19 1,328 1,729 2,093 2,539 
20 1,325 1,725 2,086 2,528 
21 1,323 1,721 2,080 2,518 
22 1,321 1,717 2,074 2,508 
23 1,319 1,714 2,069 2,500 
24 1,318 1,711 2,064 2,492 
25 1,316 1,708 2,060 2,485 
50 1,299 1,676 2,009 2,403 
100 1,290 1,660 1,984 2,364 
150 1,287 1,655 1,976 2,351 
200 1,286 1,653 1,972 2,345 
245 1,285 1,651 1,970 2,342 
246 1,285 1,651 1,970 2,342 
247 1,285 1,651 1,970 2,342 
248 1,285 1,651 1,970 2,341 
249 1,285 1,651 1,970 2,341 
250 1,285 1,651 1,969 2,341 
300 1,284 1,650 1,968 2,339 
 
